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Introduction
Ghana is one of the most popular tourist destinations in Sub-Saharan Africa, due to its 
all-year-round attractions including, warm climate, coconut-fringed white sand beaches, 
historic monuments and a diverse culture. The sector contributed 4.8% to GDP in 2004 
and is expected to grow by 5.9% per annum between 2004 and 2014 (WTTC, 2004). 
The USA is Ghana’s second highest tourist generating market outside Africa. Arrivals 
from the USA almost doubled between 1994 and 2002 (Table 17.1). 

Table 17.1:

Country 1994 1996 1998 2000 2002

USA 20108

UK 41787

14418 17440

4577

4225 4845

A segment of the USA market which is of interest to Ghana is the African American 
market. It is composed of Americans who are of African ancestry or who relate to their 
history or culture (Magazine Publishers of America, 2004). Blacks in the USA form 13% 
of the total population (US Census Bureau, March 2002). African American travellers 
are interested in participating in cultural events, urban nightlife and gambling (Soul of 
America, 2004). They are particularly interested in learning their shared cultural herit-
age with Africa. In a 2000 Gallup poll commissioned by the National Summit on Africa, 

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224


All rights reserved. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any 
means, electronic, mechanical, photocopying, recorded or otherwise,
without the written permission of Goodfellow Publishers Ltd 

All requests should by sent in the first instance to  

rights@goodfellowpublishers.com

www.goodfellowpublishers.com

Chapter extract

To buy the full file, and for copyright

information, click here

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&st

oryID=224

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=224

